
Active Against ALS is a nonprofit organization, 

formed in 2008 when community member Bob 

Schoeni was diagnosed with ALS (Lou Gehrig’s 

Disease). At any given time, there are 30,000 people 

in the U.S. living with ALS, for which there is no cure. 

This year we celebrate 15 years of creating fun, 

active community events for people of all ages, while 

raising awareness of ALS and critical funds for 

research. 

Help us reach our 15-Year goal of raising  

$150,000 for ALS research by supporting our  

event, Uncork a Cure for ALS, October 5, 2023 at 

York Food & Drink.  

Please submit your sponsorship or program ads  

by clicking on the QR code below.  

Deadline for sponsorships and ads is September 14. 

Program Ads/In Memory of Ads 

If you prefer,  we can create the ad for you. 

• Full Color Back Cover (5 x 8”) ................................................. $450  

• Full Color, Inside Front Cover or Back Cover (5 x 8”) .. $375  

• Full Page gray-scale (5 x 8”) ..................................................... $250  

• ½ page gray-scale (5 x 3.875”) ................................................ $125  

• ⅓ page gray-scale (5 x 2.5”) ......................................................... $75  

• ¼ page gray-scale (2.25 x 3.875”) ............................................ $50  

Wine Sponsor 

We have pre-purchased four different wines for tasting.  

Your name will appear in our program as a wine sponsor.  

Wine sponsorships are $30 per bottle. 

Sponsorship Levels 

$2,000 Gold Sponsorship 

• Recognition on Active Against ALS 
website (logo and website link) 

• Recognition on promotional materials, 
including banner at event 

• FOUR registrations/tickets 

• Full Page gray-scale ad in program           

$1,000 Silver Sponsorship 

• Recognition on Active Against ALS 
website (logo and website link)  

• Recognition on promotional materials  

• TWO registrations /tickets 

• A half-page gray-scale ad in program 

$500 Bronze Sponsorship 

• Recognition on Active Against ALS     
website (logo and website link)  

• Recognition on promotional materials 

• ONE ticket/registration 

• 1/3 page gray-scale ad in program 


